
WRITE A NOTE ON MARKETING ENVIRONMENT

According to Philip Kotler, marketing environment refers to â€œexternal factors and . cost sales in the short run and
damage customer satisfaction in the long run.

These factors can be controlled by the firm. Indian Contract Act 2. Increasing Legislation. Companies may
change various marketing strategies to adapt to these social trends such as offering innovative health insurance
schemes. Peoples Views of Nature. There is a lot of change in quality-of-lifestyles and people are willing to
have many durable consumer goods like TV. A few of them are governable while others are unmanageable.
Marketing services agencies are the marketing research firms, advertising agencies, media firms, and
marketing consulting firms that help the company target and promote its products to the right markets. A
company has to implement its policies contained by the restrictions set by nature. Entry of MNCs into Indian
market increased competition. Technology has released such wonders as antibiotics, robotic surgery,
miniaturized electronics, laptop computers, and the Internet. Materials Markets The internal environment is
under the control of the marketer and can be changed with the changing external environment. Each of these
departments influences marketing decisions. Prices may be forced up as a result. Consequently, there exist
corresponding analyses on the micro-level. Capital 4. Examples of Threats are: 1. Suppliers Suppliers provide
the resources needed by the company to produce its goods and services. Environmental scanning is a useful
tool for strategic management as it helps them to create and develop the aims and objectives of the company
which assists with the production of the company or organization. Every society has its own culture. Essential
Commodities Act 5. This is a standout amongst the most impacting variables, in light of the fact that it
manages the individuals who structure the business. These factors have major impacts on how businesses
operate and make decisions. The company should develop a strategic advantage over their competitors. Did
we miss something?


