
PUBLIC ADMINISTRATORS AND MEDIA

We suggest that social media is not a fad. A recent study showed 40 percent of adults going online to obtain information
about government. Public administrators .

At the time of writing this article, a major storm is projected to hit the San Francisco Bay Area. This model
helps the citizen get quickly to wherever he or she wants. Indeed, there is a remarkable opportunity for
government agencies to have positive interactions with the public through social media. What are my goals
and how will I achieve them? For example, recently the BART mass transit system in San Francisco used the
foursquare platform for riders to post their locations and earn virtual badges. What topics generally need to be
cleared for potential legal implications? Before social media, the most common manifestation has been
e-reporting, using websites to provide easy access to, for example, annual reports. You may reach Ms. By
Terry Quadros December 12, Social media reinvented how public administrators communicate to the public
and vice versa. Earlier this year, Ethan used it several times, including identifying a pothole and problems in
the timing of traffic lights. Simple instructions and explanations are vital. He experienced various difficulties,
including no response and no action after receiving a response. Although the code of ethics does not
specifically outline how social media should be used by public administrators, it does provide key guidance in
the area of personal integrity and public interest. One of the strengths of social media is public outreach. One
might think that a communications director would have a better understanding of how to navigate social
media. Ibid for social media. Social media works only if the agency is committed to its maintenance and
operation. There is concern for the homeless population within the city as this storm will cause flooding,
power losses and down trees. Public administrators use social media to conduct business, increase public
participation, facilitate government transparency , connect citizens to services and quickly communicate
information to the public. However, it seems these types of mistakes create more of a firestorm when they
occur in the public sector. In the Lauten example, there appears to be a blurring of public and private social
media communication. It is dedicated to advancing the art, science, teaching and practice of public and
non-profit administration. Accordingly, government agencies do a disservice to the public, when they do not
provide their employees adequate social media communications training. See the end of this article for links to
others from the Special Section. Have clear workflow delegation. We suggest some guidelines based on our
respective generational perspectives as well as our familiarity with government public relations Mordecai
versus that of a prolific user of social media trained in business marketing Ethan. Quadros is interested in
conducting research in the field of public administration pertaining to organizational leadership and
operational efficiencies. A haphazardly written message may generate an unexpected response, which may
result in immediate public backlash. We suggest that social media is not a fad. Just like other aspects of public
administration that engage the public, remember the KISS principle keep it simple, stupid. We think Web 2.
MySpace is declining, now vastly superseded by Facebook. Unfortunately, there are also negative interactions
when a post or tweet is sent to the public without thoughtful consideration of how the public may respond to
the communication. Undoubtedly, social media provides an opportunity for government agencies to save
scarce resources and improve operational efficiencies. What a citizen would consider reasonably related issues
should all be in handled in an integrated way. To be fair, these communication errors occur on the left and
right side of the political aisle, as well as in the private sector. New uses are constantly being pioneered.
Author: Terry Quadros is an administrative analyst at the Superior Court of California, county of San
Francisco and has worked in the judicial branch for nine years. The San Francisco Police Department sent
messages to the public, through social media , advising where the homeless population can find shelter. But,
even though the administration is on the right track, it has only identified the tip of the iceberg. Only use social
media if you can identify a tangible mission-related reason for using it. Not only do government agencies need
to develop social media communication policies, but they must implement those policies by providing training
to their employees. When implemented appropriately, social media is an effective communication tool, which
may have a positive impact on the public.


